
I am a full service designer and
creative leader offering a wide variety of 

creative services.

Concept and Design Development
Strategy and Brand Design

Art Direction and Design Management
Product Photography & Retouching

Packaging Design& Production
Line extensions

Production support: Prototypes, comps, 
vendor management, mechanicals on-site 

press approvals 

To see my previous work please visit my 
website www.pinardesign.com portfolio tab



DESIGN CHALLENGE: L’OREAL MATRIX needed to rebrand their ColorGraphics portfolio and repurpose this brand for younger and more edgy clientele. The look and feel 
needed to be completely different than all hair color products they have in their current portfolio. They also wanted to communicate fast and effective hair coloring solutions. 

They had both coloring and lightening products in this product line however they were not differentiated enough.
GOALS AND BRIEF: Re-Brand COLORGRAPHICS portfolio by creating a new fashion forward, edgy but playful brand. Design packaging, logo advertising and make this fading 

brand a power-house brand with brilliant color selection with interchangable graphics that can adapt to everchanging trends.
BIG IDEA AND SOLUTION: We positioned COLORGRAPHICS brand as the umbrella brand with sub-brands of “Color products” which we called LACQUER and “Lighthening 
Products” which we called LIFT&TONE. Created different graphic identifiers for each sub-brand, Watercolor texture for LIFT&TONE and Bright Liquid texture for LACQUER. 

Positioned the sub-brand name below the umberella brand COLORGRAPHICS, which we believed to leave room for growth to add more sub-brands with this category. 
Model choices and photo-shoot was done in a playful style. Also to keep model shoot costs down, as well as to make model rights managing easier, we decided to illustrate 

the variation of looks. And we decided to keep the illustration style free and artsy which communicated well to hair-dressers and promoted them as “hair-artists”. 
Hired and worked with Izak Zenou for these illustrations. The “squares” in the pack design are inspired from the pixels of rasterized and zoomed in image on a computer screen. 

The variation of these squares communicated colors variety and richness and also allowed us to change the packaging to endless extensions.
For LACQUER we kept the squares free-flowing as this was for more edgy and free-spirited women who are not afraid to express themselves.  For LIFT&TONE we kept the 

squares static to communicate controlled lightening and also this purposed to graphically separate and differentiate both products as sub-brands.
IMPACT: Sales projected $18MM globally. Focusing on building this brand so powerful, that we also created the opportunity to design it’s own Brand Guidelines. 

Also this brand was so powerful as a trend that management decided to expand it into retail.

COLOR GRAPHICS: Lift&Tone Packaging COLOR GRAPHICS: Lacquer Packaging
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Education collateral for hair-stylists: Designed in large format posters which allows 
stylist to hang them  as posters in the back of the salon or in their work station.

Mixing Guide Fan: Designed for hair-colorists to carry easily while they create formulas and new color combinations.
This format also allows interchangebility to react to changing brands. Inspired from the pantone color book. 

Technical Sheets to be created for everchanging trends. Brand Guidelines










